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Abstract 
The recent development of information technology and commuiti- 
cation with the presence of new media has affected human beltav- 
iors and habit especially in media coizsumption patterns. Efforts 
should be made by the conventional mass media, as advertising 
media, to be in line with the new media development. This article 
argues that the form of advertising media in the new media envi- 
ronment will be convergence media advertising. 
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Pengantar 
Revolusi komunikasi yang terjadi sejak Guthenberg menemukan 
mesin cetak pada ahad ke-15, telah membawa berbagai perubahan sosial, 
termasuk di  dalamnya praktek-praktek komunikasi yang melandasi ke- 
hidupan masyarakat dalam berbagai segi. Salah satu perubahan penting 
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